Content Creator and Marketing Executive

SD Engineers | Central London | Full-time, Hybrid | £25,000 - £36,000

We’'re a 35-person structural and civil engineering consultancy in central London, and
we’re hiring a Content Creator and Marketing Executive to join our small marketing
team. You would be working alongside our Head of Marketing & Communications,
with regular contact with the Directors and the engineering team.

You'll spend a significant amount of your week creating visual and written content -
website copy, LinkedIn posts, graphics, video, photography, drone footage - must of it
drawn from conversations and site visits with our engineers. You’ll also support the
practical work that keeps our commercial activity going - CRM data management,
tender and accreditation submissions, event organisation, and marketing campaigns.

We’re exploring how Al tools can help with efficiency, removing the friction from the
routine work, while maintaining company standards and ensuring a strong brand
consistency across the practice. You don’t need to be an Al specialist, any experience
is useful, but you must be open to using it.

The salary band is wide because we’re open to either a strong graduate, perhaps with a
marketing degree, at the start of their career or someone with two-three years’
experience in a similar role.

To Apply

Please send your CV and covering note telling us about you, your skillset, why this role
interests you, and what makes you a good fit.

We’'re not using recruiters for this hire - please apply directly, and we’ll read every
application.

About SD Engineers

We are a Structural Award-winning practice of imaginative engineers, collaborating
with some of the country’s most ambitious architects and clients to deliver the highest
quality buildings and infrastructure projects.

As creative problem solvers, we help clients realise their designs by truly
understanding the narrative and intent behind each project. Our experience as
structural and civil engineers allows us to work at all scales and across all typologies,
acting as a proactive and reliable client partner throughout the design and build
process.

We are committed to delivering efficient, low carbon designs and will actively suggest
ways to reduce impact on the environment and undertake carbon counting exercises
to justify our approach.



What You’ll Be Doing

Visual content
e Create graphics, carousels and short-form videos for LinkedIn (primary) and
Instagram.
e Take, edit and publish photography from site visits and the office.
e Operate drone equipment to capture project footage (training and licensing
supported by SD).
e Create reels, project walkthroughs and time-lapse content.

Written content and editorial planning

e Plan, schedule and post engaging content across LinkedIn (primary) and
Instagram.

e  Write clear and compelling captions, posts, journal content and short-form
copy in SD's voice.

e Maintain and update the website via WordPress - case studies, journal posts,
team news and service pages - on-brand and optimised for search.

e Interview engineers and senior team members to draw out project stories,
technical highlights and team news for content.

e Help maintain a monthly content calendar, coordinating with the wider team
to plan ahead.

e Track performance and engagement metrics, producing monthly reports with
clear insights and recommendations.

e Monitor client and competitor activity on LinkedIn and feed insights back to
the Head of Marketing & Communications and the Directors.

CRM and HubSpot
e Regular coordination of HubSpot - data and list management, contact entry,
deal-stage maintenance and pipeline.
e Operate within SD's GDPR guidelines when using the CRM.

Bid, PQQ and accreditation coordination

e Coordinate inputs from across the team on bid submissions; format CVs,
case studies and template documents.

e Support the Head of Marketing & Communications with tender submissions.

e Support the Head of Marketing & Communications with external accreditation
submissions.

e Maintain client portal registrations and keep submitted company information
up to date (audited accounts, insurance details, accreditation certificates).

Customer satisfaction
e Run the Customer Satisfaction Questionnaire process at project completion.
e Use the data to reward successes and implement improvements when
highlighted, collate testimonials to support case studies,
awards submissions and audits.



Events
o Coordinate logistics for SD's industry presence - MIPIM, UKREiiF, expos,
conferences, award ceremonies and internal events. Includes attendee lists,
space hire, refreshment orders, invites, tickets, supplier liaison, and on-the-day
support.

Recruitment marketing
e Execute recruitment campaigns and employer brand activity under the
direction of the Head of Marketing & Communications - schedule job ads,
publish careers content, manage applicant tracking inputs.

Who Thrives Here

e Someone personable - you enjoy starting conversations with people and senior
team members and can draw out useful stories and information from them.

¢ Someone visual and creative - graphics, video and photography excite you as
much as writing.

e Someone who enjoys variety and can juggle several workstreams without
dropping anything.

e Someone curious about using Al tools to streamline routine work and use them
better.

e Someone who works well in a small team - we're a tight unit and there isn't a
deep supervision layer. You'll be trusted to get on with things and ask when
stuck.

e Someone genuinely curious about the built environment, even without an
industry background.

¢ Someone with strong problem-solving instincts - you can take
an unfamiliar situation and propose a solution.

Essential Skills

e Strong copywriting - clear and concise.

e Confident creating visual content - graphics, short-form video and
photography.

e Confident with people - happy starting conversations and drawing stories
or technical insights out of busy engineers and senior team members.

e Strong problem-solving - you can pick a route, put together something
useful, and develop and improve from there.

e Highly organised to support the team with multiple workstreams,
requirements and deadlines.

e Comfortable using/discovering Al tools to streamline routine work.



Desirable Skills and Experience

o Experience with HubSpot or another CRM system.

e Experience supporting bid coordination, proposal coordination or
accreditation submissions.

e Event coordination experience.

¢ Drone operator certification (or willingness to obtain one with training).

e Familiarity with LinkedIn analytics and growth strategies for B2B
audiences.

Salary, Working Pattern and Location

e £25000-£36,000 depending on experience.

e  Full-time. Hybrid working with up to two days per week from home.

o Office: 4th Floor, 1 Throgmorton Avenue, London EC2N 2JJ - five minutes
from Bank and Liverpool Street.

We’re conscientious people and aim to provide a diverse, healthy, motivated, inclusive
and enjoyable workplace. We are an equal opportunities employer.

Benefits

o Excellent career development opportunities with monthly training time.

e Technology and Cycle to Work salary sacrifice scheme.

e Pension contribution of up to 6%.

e Generous profit share bonus scheme, up to 15% annually.

e 26 days annual leave, with additional leave awarded on an employees’ 5th
and 10th anniversaries. Purchase up to five additional days of annual leave
per year.

e Flexible working arrangements split between the office and home with up
to two days per week based from home for full time staff, with flexible
start and finish times also an option.

e Extended remote working to work from anywhere in the world for up to
two weeks per year.

o Enhanced sickness leave.

¢ Enhanced Paternity Pay of full pay for two weeks.

e Enhanced Maternity Pay of full pay for six weeks, followed by 25 weeks at
50% full salary.

e Enhanced Adoption Pay of full pay for six weeks, followed by 25 weeks at
50% full salary.

e Sabbatical Leave — unpaid leave for up to 12 weeks without any change to
position or contract upon return.

e Regular social activities including Annual Summer Day, Christmas Lunch,
monthly pub social, monthly alcohol-free social, weekly wellness sessions.

e Employee Assistance Programme offering resources for wellbeing and
access to trained therapists.



